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Introduction
• Mainstream media hardly features stories of People with Disabilities 
• Where they are featured, the stories are not framed in inclusive ways
• Social media has the potential to be a game changer for the portrayal 

of People with Disabilities 
• However, access to social media remains a challenge to many Africans 

with disabilities
• Also, People with Disabilities have not taken full advantage of social 

media for self advocacy. 



Power of the 
alternative media

• Social media can play an important role in influencing societal 
attitudes towards disability (Happer & Philo, 2013). 

• This in turn can influence societal attitudes towards People with 
Disabilities.

• Social media can change the negative public image about PWDs 
through:

i. Documenting positive and success stories of PWDs
ii. Utilizing progressive language to report on PWDs
iii. Self-advocacy through social media



Why it 
matters
Paul Hunt (1991) identified stereotypes that the media use to portray PWDs
• Pitiable or pathetic
• Object of curiosity or violence
• Sinister or evil
• The super cripple
• Laughable
• As a burden
• As non-sexual



Ableism and social 
media
●Ableism refers to attitudes in society that devalue and 

limit the potential of persons with disabilities. 
●There is danger that social media can amplify ableism
●E.g., “You are crazy” “That's so lame.” “She's such a 

psycho”
●When we share stickers, memes on social media 
●It is not acceptable to stigmatize Persons with 

Disabilities





Harmful Content online



We trained Lukiza on social media use for advocacy. 

Lukiza used social media to reach 1,200,000 
Tanzanians during their disability awareness 
campaign.

They gained 1,000+ followers on Instagram

They increased their social media engagement by 
980,000+

Lukiza Autism Foundation-
Tanzania



Self 
advocacy –
Yowido 
Tanzania



CAPH-CI 
campaign- Côte 
d'Ivoire 
• They used social media to reach an online 

audience of 100,000+ 
• They have formed networks with Médecin 

Sans Frontière, Onu Femme and NGO 
Human For Word. 

• A Congolese artist has reached out to them 
and proposed a song to promote disability 
awareness. 

• Politicians have reached out to them 
promising implement disability policies.



SATEC TV FB Live- LIBERIA



UNAFEHCI –
Cote d’Ivore
• UNAFEHCI has reached 13,973 

people through social media.
• More women with disabilities, 

specifically those from the 
union, have become interested 
in using social media. 

• Before the campaign, most of 
the women with disability didn’t 
know how to create and share 
content on social media. 

• After the campaign, all the 
women are interested in 
learning and appropriating 
social networks.



Use of Hashtags
• The project activities by partners and 

journalists can be tracked on Facebook 
and Instagram through the following 
hashtag

#InclusiveMediaProject



Opportunities
• To have People with Disabilities who are fully aware of their 

power to guide and influence discourse around People with 
Disabilities issues using social media

• To encourage public discourse and to change perceptions about 
People With Disabilities.

• To raise awareness on issues surrounding education for People 
With Disabilities.

• To ensuring content targeted towards People With Disabilities is 
produced in an accessible formats.

• To create online disability champions



SRH of PWDs 
& WhatsApp



Inclusive Education





undisalj@gmail.com

EMAIL ADDRESS

Jakie Njagi Lidubwi

FACEBOOK

If you would like to get in 
touch

@jackielidubwi

TWITTER

jackie_lidubwi

INSTAGRAM
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