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Media (Self)Advocacy

• Tell your own personal stories from your perspective
• Inspire others to do the same
• Control over how you represent and how you disseminate it

Benefits: empowerment, positive self-perception, community building, 
reducing stigma 

Challenges: constraints, public figure, challenged by other





Step back! (Murphet, 2023)

Do the research! (Ruben, 2023)



The Root of Social Inequality and Stigma

Social identity theory (Tajfel 

and Turner, 1979)  we 

perceive ourselves as 

belonging to social groups



Although we may have first-hand experience with other 

groups, we know and evaluate most of them primarily 

through media representations (Haller, 2010). 
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The Root of Social Inequality and Stigma



Although we may have first-hand experience with outgroups, 

we know and evaluate most outgroups primarily through 

media representations (Haller, 2010). 

People with disabilitiesPeople without disabilities







Media Representation

How social groups are

treated in [media]

representation is part

and parcel of how

they are treated in

life. (Dyer, 1998)



Media Representation

Brazil 1-7 Germany (2014)



• One group creates stereotypes of another group 

• Stereotype = categorisation + personality traits 

• Simplification and generalisation

• Individual characteristics ignored 

homogenous collective

Stereotypes



Stereotype Content Model and BIAS Map (Fiske et al, 2003)



Stereotype Content Model and BIAS Map (Fiske et al, 2003)

Very often 
these types of 
prejudices are 
implicit 
(implicit bias)



• The disabled who is incapable

• The disabled who is amoral

• The disabled who is victimised

• The disabled who is a supercrip

Disability Stereotypes

Category Personality trait (attributed by ingroup)



The Incapable Stereotype



The Amoral Stereotype

Batman

Dr. Strangelove



The Victim Stereotype



The Supercrip Stereotype

Excessive praise for engaging in everyday activities is thought to reflect low expectations about 
what a person with a disability can do. (Martin, 2017)



Stereotypes are usually not lies, but 

exaggerations, simplifications and 

generalisations that skew reality 



Challenging Stereotypes

• One form of advocacy is to challenge stereotypes in order to reduce negative 

attitudes towards disability through media representations

• Essential steps:

• Identify target audience (stereotype holders) – consider intersectionality

• Identify stereotypes (see above)

• Conceptualise non-stereotypical representations (see below)

• Create media

• Spread media to stereotype holders



Challenging Stereotypes

Documentary and Stereotypes: Reducing 
Stigma through Factual Media (Catalin Brylla, 
Palgrave, 2023)



Audience 

(people without a disability)

Represented character

(person with disability)

Challenging Stereotypes

Distance between social groups (due to stigma)
Distance between audience and character (due to medium)

Social group Social group



1. Perspective-taking

Represent lived experience with complexities and nuances

Audience 

(people without a disability)
Represented character

(person with disability)



https://disabilityvisibilityproject.com

1. Perspective-taking

https://disabilityvisibilityproject.com/


2. Surprising Combinations

Mix social group unexpectedly (for audience)

Audience 

(people without a disability)

Represented character

(person with disability)

Represented character

(person with trait unrelated

to disability)



2. Surprising Combinations

https://www.instagram.com/joannedion_/?hl=en



3. Commonality between disabled and non-disabled people

Audience 

(people without a disability)

Represented character

(person with disability)



3. Commonality between disabled and non-disabled people



4. Individual Uniqueness

Audience 

(people without a disability)

Represented character

(person with disability)

Individual Individual



4. Individual Uniqueness

deaf, transgender, (emerging) male, boyfriend, artist, Asian-American and Jewish



4. Individual Uniqueness (by contrast)

Audience 

(people without a disability)

Represented character 2

(person with disability)

Represented character 1

(person with disability)

Represented character 3

(person with disability)



4. Individual Uniqueness (by contrast)



https://www.theterryfragments.com/



Comments

• What kind of media advocacy forms are you interested in?
• Are there any social issues you would like to change?
• How do you think you can achieve it?
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